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It's unlikely that 2020 will go down
as a ‘good’ year in the record
books, but it was certainly an
interesting year in digital.

Many people connected to the
internet for the first time as they
adapted to the challenges of
COVID-19, while existing users
embraced new digital tools and
rediscovered old favourites.

As a result, many of the indicators
in our Global Digital Reports have
seen remarkable levels of growth
over the past 12 months.

Social media delivered some of the
most impressive numbers, with users
increasing by more than 13 percent
since our 2020 reports. Almost half
a billion users joined social media
in the past year, taking the global
total to 4.2 billion in early 2021.

Growth hasn't just been about
user numbers, though. The world'’s
mobile users now spend more

time on their phones than they
do watching television, clearly
positioning the smartphone as
today’s ‘first screen’

Ecommerce is another area that
saw rapid growth in 2020, with
many people moving their shopping
online to mitigate the health risks

associated with COVID-109.

However, research suggests that
the new ecommerce habits people
adopted during lockdown will last
well beyond the pandemic.

More than three-quarters of the
world’s internet users say that they
buy something online each month,
with the value of these purchases
adding up to trillions of dollars in
ecommerce revenue in 2020 alone.

The ways in which people discover
new brands and decide what to
buy are evolving though, with 7 in
10 internet users saying that they
now go beyond search engines

when they're looking for information
about products and services to buy.

Meanwhile, internet connection
speeds have accelerated to

meet the world’s growing digital
demands, with the average mobile
connection now almost 50 percent
faster than it was this time last year.

The demographics of digital
audiences have also evolved. Users
over the age of 65 accounted

for Facebook’s fastest growing
audience over the past 12 months,
while women aged 55 to 64 are
now more likely to make online
purchases than men aged 16 to 24.

However, 3.2 billion people around
the world still don't use the internet,
and women in developing nations
are still under-represented online.

Various aspects of digital have
also become more politicised over
the past year; we've seen total
internet blocks in some countries,

while others have opted for more
targeted platform restrictions.

Issues relating to individual privacy
and political sovereignty will likely
add to the complexities of the
ongoing coronavirus pandemic in
2021, resulting in another year of
change, uncertainty, and disruption.

However, with ever more people
relying on connected tech to help
them manage almost every aspect
of daily life, 2021 may bring as
many opportunities as it does
challenges.

| hope that these reports help you
prepare equally well for both, and
that 2021 goes down as a much
better year in the record books.

SIMON KEMP
CEQO, KEPIOS
REPORT AUTHOR
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https://datareportal.com/digital-in-saint-helena-ascension-and-tristan-da-cunha?utm_source=Reports&utm_medium=PDF&utm_campaign=Digital_2021&utm_content=Country_Link_Slide
https://datareportal.com/digital-in-taiwan?utm_source=Reports&utm_medium=PDF&utm_campaign=Digital_2021&utm_content=Country_Link_Slide
https://datareportal.com/digital-in-zimbabwe?utm_source=Reports&utm_medium=PDF&utm_campaign=Digital_2021&utm_content=Country_Link_Slide

IMPORTANT NOTES ON CHANGES TO DATA

Findings published in this report use the latest available data at the time of production. In order to provide the most accurate
and up-to-date information, we have changed the sources we use to inform some of the numbers, and we have also changed
the ways in which we calculate certain values. Consequently, various figures in this report will not be comparable with
similar figures that we published in previous Global Digital Reports. Wherever such changes affect data in this report, we
have included a ©® COMPARABILITY ADVISORY in the footnotes of each relevant slide, and in some cases we've also
added an alert beneath the chart’s headline. In particular, please note that we no longer include data sourced from
social media platforms in our internet user figures. As a result, the internet user numbers in this year’s reports may appear
lower than those in previous reports, but this does not necessarily imply an actual drop in internet users. We have recalculated
historical internet user figures in order to provide accurate growth figures in this year’s reports, but overall values will not
be comparable with data published in previous reports in this series. Please also note that social media user numbers
may not represent unique individuals, because some people may manage multiple social media accounts, and because
some active social media accounts may represent ‘non-human’ entities such as animals, groups and organisations, locations,
and more. As a result, the figures we publish for social media users may exceed the figures we publish for internet users. This
may seem counter-intuitive, but the numbers in such instances are not incorrect. Separating social media user numbers from
internet user numbers in this way allows readers to make more informed choices, and enables them to use the data that has
the greatest relevance to their needs. Please see the complete list of data sources at the end of this report for further details.
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DIGITAL AROUND THE WORLD

ESSENTIAL HEADLINES FOR MOBILE, INTERNET, AND SOCIAL MEDIA USE
INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS, SO VALUES ARE NOT COMPARABLE WITH PREVIOUS REPORTS

TOTAL UNIQUE MOBILE INTERNET ACTIVE SOCIAL
POPULATION PHONE USERS USERS* MEDIA USERS*

7.83 5.22 4.66

BILLION BILLION BILLION BILLION

URBANISATION: vs. POPULATION: vs. POPULATION: vs. POPULATION:

56.4% 66.6% 59.5% 53.6%

SOURCES: THE U.N.; LOCAL GOVERNMENT BODIES; GSMA INTELLIGENCE; ITU; GWI; EUROSTAT: CNNIC; APJIl: SOCIAL MEDIA PLATFORMS' SELF-SERVICE ADVERTISING TOOLS; COMPANY
EARNINGS REPORTS; MEDIASCOPE. *ADVISORIES: INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS, SO VALUES ARE NOT COMPARABLE Cll"e HOOtsu | te®
TO DATA PUBLISHED IN PREVIOUS REPORTS. SOCIAL MEDIA USER NUMBERS MAY NOT REPRESENT UNIQUE INDIVIDUALS. ¢ COMPARABILITY ADVISORY: SOURCE AND BASE CHANGES. SOCI ql
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GLOBAL DIGITAL GROWTH

THE YEAR-ON-YEAR CHANGE IN DIGITAL ADOPTION
INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS, SO VALUES ARE NOT COMPARABLE WITH PREVIOUS REPORTS

TOTAL UNIQUE MOBILE INTERNET ACTIVE SOCIAL
POPULATION PHONE USERS USERS* MEDIA USERS™

+1.0% +1.8% +7.3%  +13.2%

JAN 2021 vs. JAN 2020 JAN 2021 vs. JAN 2020 JAN 2021 vs. JAN 2020 JAN 2021 vs. JAN 2020
+81 MILLION +93 MILLION +316 MILLION +490 MILLION

SOURCES: THE U.N.; LOCAL GOVERNMENT BODIES; GSMA INTELLIGENCE; ITU; GWI; EUROSTAT: CNNIC; APJIl: SOCIAL MEDIA PLATFORMS' SELF-SERVICE ADVERTISING TOOLS; COMPANY
EARNINGS REPORTS; MEDIASCOPE. *ADVISORIES: INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS, SO VALUES ARE NOT COMPARABLE Cll"e HOOtsu | te®
TO DATA PUBLISHED IN PREVIOUS REPORTS. SOCIAL MEDIA USER NUMBERS MAY NOT REPRESENT UNIQUE INDIVIDUALS. ¢ COMPARABILITY ADVISORY: SOURCE AND BASE CHANGES. SOCI ql



HOOTSUITE’S PERSPECTIVE: DIGITAL TRENDS

THREE WAYS TO PAVE A NEW PATH TO GROWTH ONLINE IN 2021

BURST YOUR OWN BUBBLE STAND OUT WITH PURPOSE MOVE WITH CUSTOMER DEMAND
People aged 65+ are the fastest growing In 2021, more consumers will turn to digital channels At the onset of the pandemic, analyzing
audience on Facebook. Politicians are to discover products. But without retail, events, and real-time conversations on social
going live on Twitch while gaming. A viral other in-person experiences, it's harder than ever helped brands pivot their offering based
TikTok helped a 90-year-old cranberry to differentiate. Purpose-driven initiatives make a on changing customer needs. These
juice company transtorm its brand difference —more than a quarter of consumers have deep customer insights, and the ability
overnight. Challenge your preconceived bought a brand for the first time because of the to quickly adapt in response,
notions about digital consumption, company’s values. But simply creating the veneer will remain a critical competitive
creation, and communities to open up of purpose on social media is a recipe for disaster. advantage in 2021 at a time when

new opportunities for growth in 2021. True purpose must be driven from the top. public opinion changes so quickly.


https://www.facebook.com/business/news/insights/the-future-of-shopping-has-come-early-perspectives-from-the-industry

WE ARE SOCIAL'S PERSPECTIVE: DIGITAL IN 2021

SHIFTS IMPACTING THE ROLE OF DIGITAL IN OUR LIVES

@

THE SIMPLE LIFE

The internet has become highly individualistic
and politicised, which, is leaving people
rethinking the role digital plays in their lives.
They're investing more time in life’s simple joys

— the calm of being in nature or the comfort
of teeling part of a local community — and
shifting the way they engage with their feeds,
to complement and nurture these priorities.

In 2021, brands will focus
on the importance and
appreciation of the little
things, not just the big things

® ®

IN-FEED INTIMACY POP METAVERSES
Recent years have seen rising anxieties around the Pop culture has always been about bringing
damaging impact social can play on offline relationships. societies and communities together. But
But as people reconnect with the original purpose of social today, pop is playing a even greater role.
— to feel connected to loved ones and like-minded others In a multi-platform, socially distanced and
— some of these are beginning to fall away. Magnified increasingly fragmented media landscape,
by necessity during lockdowns, people are getting people are engaging with shared musical
comfortable with humanising their digital communications, experiences as a way to connect and have
seeking out higher quality connections online. fun in virtual and digital spaces.
In 2021, brands will In 2021, brands will get more
humanise their customer comfortable with cross-channel
experience online through experiences, using accessible media
intimate in-feed formats as a bridge between channels


https://wearesocial.com/thinkforward-2021?utm_source=trends_digital&utm_medium=PDF&utm_campaign=digital_2021&utm_content=textlink_Slide
https://wearesocial.com/thinkforward-2021?utm_source=trends_digital&utm_medium=PDF&utm_campaign=digital_2021&utm_content=textlink_Slide
https://wearesocial.com/thinkforward-2021?utm_source=trends_digital&utm_medium=PDF&utm_campaign=digital_2021&utm_content=textlink_Slide
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POPULATION ESSENTIALS

DEMOGRAPHICS AND OTHER KEY INDICATORS

TOTAL FEMALE MALE ANNUAL CHANGE MEDIAN
POPULATION POPULATION POPULATION IN TOTAL POPULATION AGE

A A A
Y
G

7.83

49.6% 50.4% +1.0% 31.0

BILLION
URBAN POPULATION DENSITY OVERALL LITERACY FEMALE LITERACY MALE LITERACY
POPULATION (PEOPLE PER KM?) (ADULTS AGED 15+ (ADULTS AGED 15+ (ADULTS AGED 15+

56.4% 60.2 86.5% 83.0% 89.9%

° SOURCES: EXTRAPOLATIONS OF DATA PUBLISHED BY: THE UNITED NATIONS; THE U.S. CENSUS BUREAU; THE WORLD BANK; UNESCO; UNICEF; THE CIA WORLD FACTBOOII<,' PEW R,ESEA:RCH; , are ‘ Hootsu I te®

INDEXMUNDI; PHRASEBASE; ETHNOLOGUE (ALL ACCESSED JAN 2021). NOTE: THE UNITED NATIONS DOES NOT PUBLISH POPULATION DATA FOR GENDERS OTHER THAN ‘FEMALE" OR ‘MALE". socCli al



POPULATION BY REGION

THE TOTAL NUMBER OF PEOPLE LIVING IN EACH REGION, IN MILLIONS

NORTHERN
EUROPE

i
o

EASTERN
EUROPE

NORTHERN
AMERICA

WESTERN
370 EUROPE

SOUTHERN
EUROPE

1,680 Jrert

CARIBBEAN
NORTHERN
WESTERN
MIDDILE ASIA

CENTRAL AFRICA SOXQII,AFRN
AMERICA
672 SOUTH-EASTERN
ASIA

EASTERN
o1 ARRICA

WESTERN
AFRICA

SOUTHERN

SOUTHERN OCEANIA
AFRICA

SOURCES: EXTRAPOLATIONS OF DATA PUBLISHED BY: THE UNITED NATIONS; THE U.S. CENSUS BUREAU; LOCAL GOVERNMENT AUTHORITIES (ALL ACCESSED JAN 2021). are Hootsu I te®
NOTE: REGIONS BASED ON THE UNITED NATIONS GEOSCHEME.

social



THE GLOBAL POPULATION OVER TIME

THE GLOBAL POPULATION BY YEAR (IN BILLIONS), WITH YEAR-ON-YEAR CHANGE

/.42 /.51 /.59 /.67 1.75 /.83

2016 2017 2018 2019 2020 2021

Q SOURCE: EXTRAPOLATION OF DATA PUBLISHED BY THE UNITED NATIONS (ACCESSED JAN 2021). are | ‘ HOOtsu i te
socia



AGE DISTRIBUTION OF THE GLOBAL POPULATION

THE WORLD'S POPULATION BY FIVE-YEAR AGE GROUP (IN MILLIONS)

480
449
392
326
273
I 5

126

I :
43
17
I

10-14 15-19 20-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70-74 /5-79 80-84 85-89 90-94 95-99 100+
YEARS YEARS MFS) YEARS MFS) MFUS) YEARS YEARS YEARS YEARS YEARS YEARS YEARS MFS) YEARS YEARS M) MFS) YEARS YEARS YEARS
OLD OLD OLD OLD OLD OLD OLD OLD OLD OLD OLD OLD OLD OLD OLD OLD OLD OLD OLD OLD OLD

Q SOURCE: EXTRAPOLATION OF DATA PUBLISHED BY THE UNITED NATIONS (ACCESSED JAN 2021). are | ‘ HOOtsu ite°
socia
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THE AGE AT WHICH THERE ARE AN EQUAL NUMBER OF PEOPLE ABOVE AND BELOW THAT AGE IN EACH COUNTRY OR REGION

MEDIAN AGE BY COUNTRY
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LITERACY RATES BY REGION AND GENDER

PERCENTAGE OF EACH REGION'’S POPULATION AGED 15+ THAT CAN READ AND WRITE, DETAILED BY GENDER

NORTHERN
3RO EASTERN
EUROPE
99 Ji7
NORTHERN m 100
AMERICA
CENTRAL
e 0 0
99 I s (7 (g9 99 100 GEV
SOUTHERN EASTERN
EUROPE ASIA
SANJESIEAN NORTHERN 79 96
AFRICA
m 04 N 88 WESTERN 65 MR
MIDDLE ASIA
AFRICA SOUTHERN
ition s
m 80 SOUTH-EASTERN
WESTERN U89 Aga
AFRICA

EASTERN
& B @

SOUTHERN
AMERICA . .
. FEMALE (GLOBAL AVERAGE: 83.0%) o/ I, 92 B
SOUTHERN OCEANIA
MALE (GLOBAL AVERAGE: 89.9%) AFRICA
SOURCES: EXTRAPOLATIONS OF DATA PUBLISHED BY: UNESCO; UNICEF; THE WORLD BANK; THE CIA WORLD FACTBOOK; PEW RESEARCH; INDEXMUNDI; PHRASEBASE; ETHNOLOGUE; THE are Hootsu I te®
UNITED NATIONS (ALL ACCESSED JAN 2021). NOTE: REGIONS BASED ON THE UNITED NATIONS GEOSCHEME. soc al




GDP PER CAPITA (PPP, INTERNATIONAL DOLLARS)

GDP PER CAPITA, REPORTED ON A PURCHASING POWER PARITY (PPP) BASIS IN CURRENT INTERNATIONAL DOLLARS*
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ONE ‘INTERNATIONAL DOLLAR" WOULD BUY A COMPARABLE QUANTITY OF GOODS AND SERVICES IN THE LOCAL COUNTRY TO WHAT ONE U.S. DOLLAR WOULD BUY IN THE UNITED STATES.




DEVICE OWNERSHIP

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO OWN EACH KIND OF DEVICE

MOBILE PHONE SMART NON-SMARTPHONE LAPTOP OR DESKTOP TABLET
(ANY TYPE) PHONE MOBILE PHONE COMPUTER DEVICE

B O @

97.1% 96.6% 9.0% 64.4% 34.3%

TV STREAMING GAMES SMART HOME SMART WATCH VIRTUAL
STICK OR DEVICE CONSOLE DEVICE OR WRISTBAND REALITY DEVICE

© ® ®

14.4% 21.4% 12.3% 23.3% 4.4%

@ SOURCE: GWI (Q3 2020). FIGURES REPRESENT THE FINDINGS OF A BROAD GLOBAL SURVEY OF INTERNET USERS AGED 16 TO 64. SEE GLOBALWEBINDEX.COM FOR MORE DETAILS. are I ‘ Hootsu I te®
socia



DAILY TIME SPENT WITH MEDIA

THE AVERAGE AMOUNT OF TIME™ EACH DAY THAT INTERNET USERS AGED 16 TO 64 SPEND WITH DIFFERENT KINDS OF MEDIA AND DEVICES

TIME SPENT USING THE TIME SPENT WATCHING TELEVISION TIME SPENT USING TIME SPENT READING PRESS MEDIA
INTERNET (ALL DEVICES) (BROADCAST AND STREAMING) SOCIAL MEDIA (ONLINE AND PHYSICAL PRINT)

6H 54M

3H 24M

2H 25M

2H 02M

TIME SPENT LISTENING TO TIME SPENT LISTENING TIME SPENT LISTENING TIME SPENT PLAYING VIDEO
MUSIC STREAMING SERVICES TO BROADCAST RADIO TO PODCASTS GAMES ON A GAMES CONSOLE

1H31M 1H OOM OH 54M 1H 12M

SOURCE: GWI (Q3 2020). FIGURES REPRESENT THE FINDINGS OF A BROAD GLOBAL SURVEY OF INTERNET USERS AGED 16 TO 64. SEE GLOBALWEBINDEX.COM FOR MORE DETAILS.
*NOTES: CONSUMPTION OF DIFFERENT MEDIA MAY OCCUR CONCURRENTLY. TELEVISION INCLUDES BROADCAST (LINEAR) TELEVISION AND CONTENT DELIVERED VIA STREAMING AND VIDEO- Cll"e HOOtsu | te®
ON-DEMAND SERVICES. PRESS INCLUDES ONLINE AS WELL AS PHYSICAL PRINT MEDIA. BROADCAST RADIO DOES NOT INCLUDE INTERNET RADIO. social




GLOBAL INTERNET USE




OVERVIEW OF GLOBAL INTERNET USE

A SNAPSHOT OF INTERNET USE AROUND THE WORLD
INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS, SO VALUES ARE NOT COMPARABLE WITH PREVIOUS REPORTS

TOTAL NUMBER INTERNET USERS AS A ANNUAL CHANGE AVERAGE DAILY TIME SPENT PERCENTAGE OF USERS
OF GLOBAL PERCENTAGE OF TOTAL IN THE NUMBER OF USING THE INTERNET BY ~ ACCESSING THE INTERNET
INTERNET USERS GLOBAL POPULATION GLOBAL INTERNET USERS EACH INTERNET USER VIA MOBILE DEVICES

4.66 59.5% +7.3% O6H S54M 92.6%

BILLION +316 MILLION

SOURCES: KEPIOS (JAN 2021) BASED ON EXTRAPOLATIONS OF DATA PUBLISHED BY: THE ITU; LOCAL GOVERNMENT BODIES; GWI; GSMA INTELLIGENCE; EUROSTAT; APJII; CNNIC; THE UNITED
NATIONS. DATA FOR TIME SPENT AND MOBILE INTERNET SHARE FROM GW!I (@3 2020). SEE GLOBAIWEBINDEX.COM FOR MORE DETAILS. > COMPARABILITY ADVISORY: SOURCE AND BASE Cll"e HOOtsu | te®
CHANGES. INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS. FIGURES ARE NOT COMPARABLE WITH DATA PUBLISHED IN PREVIOUS REPORTS. SO CIC


https://www.globalwebindex.com

DIFFERENT PERSPECTIVES: GLOBAL INTERNET USERS

GLOBAL INTERNET USER NUMBERS PUBLISHED BY DIFFERENT SOURCES, OFFERED FOR REFERENCE AND PERSPECTIVE

GLOBAL INTERNET USERS: GLOBAL INTERNET USERS: GLOBAL INTERNET USERS: GLOBAL INTERNET USERS:
ITU DATA* CIA WORLD FACTBOOK DATA INTERNETWORLDSTATS DATA INTERNETLIVESTATS DATA

4.03 4.10 493 4.79

BILLION BILLION BILLION BILLION

vs. POPULATION: vs. POPULATION: vs. POPULATION: vs. POPULATION:

51.4% 53.9% 62.9% 61.2%

SOURCES: ITU; CIA WORLD FACTBOOK; INTERNETWORLDSTATS; INTERNETLIVESTATS (ALL ACCESSED JAN 2021). *NOTE: ITU USER NUMBER BASED ON THE PUBLISHED PENETRATION FIGURE
COMPARED TO LATEST POPULATION DATA FROM THE UNITED NATIONS. ¢ COMPARABILITY ADVISORY: THE FIGURE THAT WE REPORT FOR INTERNET USERS REFERENCES DATA FROM VARIOUS Cll"e HOOtsu | te®
DIFFERENT SOURCES, INCLUDING SOME SOURCES NOT FEATURED ON THIS SLIDE. AS A RESULT, OUR OVERALL FIGURE MAY NOT MATCH ANY OF THE TOTALS REPORTED ON THIS SLIDE. social




MOBILE INTERNET USE

INTERNET USERS WHO ACCESS THE INTERNET VIA MOBILE PHONES
INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS, SO VALUES ARE NOT COMPARABLE WITH PREVIOUS REPORTS

TOTAL NUMBER OF MOBILE INTERNET USERS SMARTPHONE INTERNET ~ FEATURE PHONE INTERNET ~ AVERAGE DAILY TIME SPENT
MOBILE INTERNET USERS AS A PERCENTAGE OF USERS AS A PERCENTAGE USERS AS A PERCENTAGE USING THE INTERNET
(CELLULAR AND / OR WIFI) TOTAL INTERNET USERS OF TOTAL INTERNET USERS ~ OF TOTAL INTERNET USERS ON MOBILE DEVICES

4.32 92.6% 91.5% 3.9% 3H39M

BILLION

SOURCES: KEPIOS (JAN 2021) BASED ON EXTRAPOLATIONS OF DATA PUBLISHED BY: THE ITU; LOCAL GOVERNMENT BODIES; GWI; GSMA INTELLIGENCE; EUROSTAT; APJII; CNNIC; THE UNITED
NATIONS. DATA FOR TIME SPENT AND MOBILE INTERNET SHARE FROM GW!I (@3 2020). SEE GLOBAIWEBINDEX.COM FOR MORE DETAILS. > COMPARABILITY ADVISORY: SOURCE AND BASE Cll"e HOOtsu | te®
CHANGES. INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS. FIGURES ARE NOT COMPARABLE WITH DATA PUBLISHED IN PREVIOUS REPORTS. SO CIC


https://www.globalwebindex.com

INTERNET USERS vs. TOTAL POPULATION BY REGION

NUMBER OF INTERNET USERS IN EACH REGION COMPARED TO TOTAL POPULATION
INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS, SO VALUES ARE NOT COMPARABLE WITH PREVIOUS REPORTS

NORTHERN
EUROPE

EASTERN
EUROPE

96%

AMERICA
e

CENTRAL

SOUTHERN 0 EASTERN
EUROPE 68/0 ASIA
T
0 AFRICA 0 0
62% WESTERN 42%
MIDDLE ASIA
AFRICA SOUTHERN

CENTRAL

0

WESTERN
AFRICA

ASIA
SOUTH-EASTERN
EASTERN

SOUTHERN
AMERICA

SOUTHERN OCEANIA
AFRICA

SOURCES: KEPIOS (JAN 2021) BASED ON EXTRAPOLATIONS OF DATA PUBLISHED BY: THE ITU; LOCAL GOVERNMENT BODIES; GWI; GSMA INTELLIGENCE; EUROSTAT; APJII; CNNIC; THE U.N.

° ADVISORIES: INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS. FIGURES ARE NOT COMPARABLE WITH DATA PUBLISHED IN PREVIOUS Cll"e ‘ HOOtsu | te®

REPORTS. NOTES: PERCENTAGES REPRESENT SHARE OF TOTAL POPULATION. REGIONS BASED ON THE UNITED NATIONS GEOSCHEME. SOCI al




SHARE OF GLOBAL INTERNET USERS BY REGION

THE NUMBER OF INTERNET USERS IN EACH REGION AS A PERCENTAGE OF THE TOTAL NUMBER OF GLOBAL INTERNET USERS

NORTHERN
EUROPE

EASTERN
EUROPE

2.2%
iy 1%
e
11.7%

SOUTHERN
EUROPE
CARIBBEAN
NORTHERN
AFRICA
0 070 WESTERN
AFRICA SOUTHERN
ot
SOUTH-EASTERN
EASTERN
AFRICA

EASTERN
44% R

WESTERN
AFRICA

SOUTHERN
AMERICA

SOUTHERN OCEANIA
AFRICA

SOURCES: KEPIOS (JAN 2021) BASED ON EXTRAPOLATIONS OF DATA PUBLISHED BY: THE ITU; LOCAL GOVERNMENT BODIES; GWI; GSMA INTELLIGENCE; EUROSTAT; APJII; CNNIC, are Hootsu I te®
NOTES: FIGURES REPRESENT SHARE OF TOTAL GLOBAL INTERNET USERS. REGIONS BASED ON THE UNITED NATIONS GEOSCHEME.

social
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NOTE: VALUES HAVE BEEN CAPPED AT 99%. ADVISORY: INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS. FIGURES ARE NOT COMPARABLE

WITH DATA PUBLISHED IN PREVIOUS REPORTS.

SOCId




HIGHEST LEVELS OF INTERNET ADOPTION

10

HIGHEST ADOPTION

BAHRAIN
ICELAND
KUWAIT
NORWAY
QATAR
U.A.E.
BERMUDA
DENMARK
SWEDEN
ARUBA

% POP.

99.0%"
99.0%"
AA
AAS
AAO
99.0%"
98.4%
98.1%
98.0%

97.2%

N2 OF USERS

1,707,533
338,880
4,256,466
5,388,956
2,876,630
9,841,208
61,169
5,689,589
9927075

103,953

LOWEST LEVELS OF INTERNET ADOPTION

215
214
213
212
211

210
209
208
20/
206

INTERNET ADOPTION RANKINGS

COUNTRIES AND TERRITORIES™ WITH THE HIGHEST AND LOWEST LEVELS OF INTERNET ADOPTION

LOWEST ADOPTION

NORTH KOREA
ERITREA
SOUTH SUDAN
COMOROS

CENTRAL AFRICAN REP.

SOMALIA
BURUNDI
NIGER
KIRIBATI

LIBERIA

SOURCES: KEPIOS (JAN 2021) BASED ON EXTRAPOLATIONS OF DATA PUBLISHED BY: THE ITU; LOCAL GOVERNMENT BODIES; GWI; GSMA INTELLIGENCE; EUROSTAT; APJII; CNNIC; THE U.N.
*NOTES: VALUES HAVE BEEN CAPPED AT 99%. ONLY INCLUDES COUNTRIES AND TERRITORIES WITH POPULATIONS OF AT LEAST 50,000 PEOPLE. ADVISORY: INTERNET USER NUMBERS NO
LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS. FIGURES ARE NOT COMPARABLE WITH DATA PUBLISHED IN PREVIOUS REPORTS.

<0.1%
6.9%
8.0%
8.5%
11.4%
12.1%
13.3%
13.6%
14.6%
14.9%

are
social

N2 OF USERS

248,199
900,716
/4,537
557,085
1,954,774
1,606,122
3,363,848
17,558
/760,994

* Hootsuite’



GROWTH IN INTERNET USERS BY REGION

YEAR-ON-YEAR CHANGE IN THE NUMBER OF PEOPLE USING THE INTERNET BY REGION
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TN
+10.2% Jreen

SOUTHERN
AMERICA

SOUTHERN OCEANIA
AFRICA

SOURCES: KEPIOS (JAN 2021) BASED ON EXTRAPOLATIONS OF DATA PUBLISHED BY: THE ITU; LOCAL GOVERNMENT BODIES; GWI; GSMA INTELLIGENCE; EUROSTAT; APJII; CNNIC.

° ADVISORIES: INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS. FIGURES ARE NOT COMPARABLE WITH DATA PUBLISHED IN PREVIOUS Cll"e ‘ HOOtsu | te®

REPORTS. NOTES: REGIONS BASED ON THE UNITED NATIONS GEOSCHEME. socidl




THE ‘NEXT BILLION": UNCONNECTED AUDIENCES

THE NUMBER OF PEOPLE (IN MILLIONS) IN EACH REGION WHO ARE NOT CONNECTED TO THE INTERNET
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SOURCES: KEPIOS (JAN 2021) BASED ON EXTRAPOLATIONS OF DATA PUBLISHED BY: THE ITU; LOCAL GOVERNMENT BODIES; GWI; GSMA INTELLIGENCE; EUROSTAT; APJII; CNNIC; THE U.N.

° ADVISORIES: INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS. FIGURES ARE NOT COMPARABLE WITH DATA PUBLISHED IN PREVIOUS Cll"e ‘ HOOtsu | te®

REPORTS. NOTES: FIGURES REPRESENT THE NUMBER OF PEOPLE (IN MILLIONS) WHO DO NOT USE THE INTERNET. REGIONS BASED ON THE UNITED NATIONS GEOSCHEME. SOCI al




THE ‘NEXT BILLION": UNCONNECTED AUDIENCES

COUNTRIES AND TERRITORIES™ WITH THE GREATEST NUMBER AND HIGHEST PERCENTAGE OF PEOPLE WHO DO NOT USE THE INTERNET

GREATEST NUMBER OF PEOPLE NOT USING THE INTERNET HIGHEST SHARE OF POPULATION NOT USING THE INTERNET
# COUNTRY / TERRITORY UNCONNECTED % POP. # COUNTRY / TERRITORY % POP. UNCONNECTED
01 INDIA 762,679,782 55.0% 01  NORTH KOREA >099%" 25,832,873
02 CHINA 501,927,863 34.8% 02  ERITREA 93.1% 3,325,640
03  PAKISTAN 161,693,674 72.5% 03 SOUTH SUDAN 92.0% 10,386,447
04 BANGLADESH 117,888,798 /1.2% 04 COMOROS 91.5% 804,438
05 NIGERIA 104,376,786 50.0% 05 CENTRAL AFRICAN REP. 88.6% 4,317,582
06 ETHIOPIA 92,453,081 79.4% 06 SOMALIA 87.9% 14,169,900
07 INDONESIA /2,308,968 26.3% 07  BURUNDI 86.7% 10,465,606
08 DEM.REP. OF THE CONGO 69,819,115 76.8% 08 NIGER 86.4% 21,300,547
09 BRAZIL 53,318,805 25.0% 09  KIRIBATI 85.4% 102,855
10 TANZANIA 45,457,430 75.0% 10  LIBERIA 85.1% 4,357,582
@ N S A s A S F e S S M S S s e Qv Hootsuite-

REPORTS. *NOTE: THE INTERNET (AS THE REST OF THE WORLD KNOWS IT) REMAINS BLOCKED FOR EVERYDAY CITIZENS IN NORTH KOREA. socidl




EVOLUTION OF DAILY TIME SPENT USING THE INTERNET

EVOLUTION IN THE AVERAGE AMOUNT OF TIME PER DAY THAT INTERNET USERS AGED 16 TO 64 SPEND USING THE INTERNET VIA ANY DEVICE

6H 46M 6H 48M 6H 54M
| | ' ' ' l
Q3 2015 Q3 2016 Q3 2017 Q3 2018 Q3 2019 Q3 2020

e SOURCE: GWI (